Fishing for Life
A national strategy for getting people fishing 2013-2018

SUMMARY

Want to be part of something
big and special?
Angling is an activity undertaken by millions of people. It is the 6th biggest sport measured by
once per month participation; and an estimated four million people have gone fishing in the past two
years. Many more are interested in taking it up.
But did you know that angling is also used as a tool to improve education, anti-social
behaviour, health and environmental outcomes? It is demonstrating that it can deliver significant
outcomes across a range of important social agendas. Angling also generates £3.5billion a year for
the economy and employs 37,000 people.

A New Era for Angling
The Government and the Environment Agency have asked the Angling Trust – the unified governing
body for all anglers in England – to coordinate the production of a National Angling Strategy on behalf
of all interests in angling. This new strategy, Fishing For Life, addresses how to get more people
fishing more often, dealing with environmental issues and how angling can deliver more beneficial
outcomes for non-angling communities.
To do this, angling will be involving new organisations and people to work together to unlock the
enormous potential it has to offer everyone.
We have consulted widely, conducting the largest ever survey of anglers in England and Wales
(involving over 29,000 anglers) as well as a survey of nearly 800 angling organisations. Results from
both surveys are available at: www.anglingtrust.net/nationalanglingstrategy
Angling now has a more coordinated, cooperative, outward looking and unified sense of purpose
that can position it right at the heart of people, their communities and their environment.

A Vision for Angling
We want more people to take part in angling more often across a wide cross section of society and
generations, and for angling to be a catalyst for improving more people’s lives and their environment.
The four strategic objectives we have identified are:
1. We want people to take up and continue fishing so it becomes a habit for life – getting the
fishing habit.
2. We want angling to be recognised for its role in improving the nation’s health and well being,
increasing educational attainment and reducing crime and anti social behaviour – transforming and
changing lives.
3. We want to improve people’s lives by using angling as a catalyst for bringing people and society
together – creating community waters.
4. We want people to recognise that fish and fishing are at the heart of a better environment –
hands up for the environment.

Angling will be doing things differently to deliver this strategy:
l

Angling will offer an inclusive activity, working in partnership to reach out to organisations
we have never worked with before. The outcomes identified in this strategy can only be delivered
with the involvement, support, skills, knowledge and resources of the entire range of organisations
in angling.

l

Angling will do more to engage with and talk to non-angling audiences to realise
opportunities and develop new understanding of what it can contribute. For angling to thrive,
grow and deliver more benefits to society as a whole, anglers and angling groups will need to
involve a wider range of organisations and agencies as well as the general public. The drum
needs banging for angling and angling needs to talk their language not its own.
will broaden the funding base: the majority of the financial resources for investment in
angling currently come from the Environment Agency, with income raised from anglers buying
Rod Licences, and from Sport England. New sources need to be found alongside these on the
basis of the widespread benefits angling can bring to communities and individuals.

l Angling

Implementation Group will be set up made up from the principal national interests
operating in angling together with non-angling representatives. This will help to generate a new
atmosphere; a culture of partnership working; and delivery plans to realise each component of this
strategy. It will also effectively monitor and evaluate angling’s impacts to communicate the
contribution it makes more effectively.
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Read the full Strategy
Fishing for Life: A national strategy for getting people fishing 2013-2018 is available as a FREE download from:
www.anglingtrust.net/nationalstrategy

Want to be involved?
If you think angling can help you or you want to be involved in this exciting new opportunity, please email The Angling Trust at:
admin@anglingtrust.net

Other contacts:
The Environment Agency: enquiries@environment-agency.gov.uk Substance at: info@substance.coop

Survey Reports:
The National Angling Survey and the Angling Organisation Survey reports are available at: www.anglingtrust.net/nationallanglingstrategy
These reports and a wealth of other angling research is also available at: www.resources.anglingresearch.org.uk
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